AS
ROAMERS
FC

Brand Guidelines



As Roamers - Brand Guidelines

THE LOGO

Primary Logo

The primary logo design for AS ROAMERS Football Club
concept of a wolf in a shield, with strong cordovan red
colour and tangerine colour in the background.

This primary (master) logo will be the flag-ship
of the team.
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Secondary Logo

The secondary logo version of AS ROAMERS will be
utilized on the secondary sports kit of the team like
training or sub-official matches.
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SIZING & SATE AREA

Minimum Size

The minimum size for the logo is 25mm (h)
before small format is required for better readability
(Primary Logo -Small-AR).

AS
ROAMERS

S
ROANVIERS

’

Safe Area

A protective margin around the logo (clear area)
prevents any nearby text, photos and other graphic
elements from interfering with legibility.

The minimum space is equal to the height of
the letter ‘R’ in the logo.
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BRAND COLOURS

Primary Colour

This colour palette (including white) is the main palette
used throughout all branding and marketing materials.

The tints are designated only for illustrations and
designs that require differents tones and opacities.

Secondary Colour

This colour palette Royal Blue and Tour Yellow
works as support and promotional alternative
colours for AS ROAMERS.
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NEGATIVE & SINGLE COLOUR
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TYPOGRAPHY

Rockwell Bold

ABCDETFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789!?#@* &

Rockwell Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
0123456789!?7#@*&
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INCORRECT LOGO USE

Do not use the AS ROAMERS logo in
any way other than as
specified in this Guide. Examples of S
incorrect use are shown here.
ROAIVIER'S;
’

1. Using off-brand colours.
2. Using a dark version logo over

a darker background.
3. Mixing primary and secondary

colour logo applications. . 2.
4. Reducing the logo beyond
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5.
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readability and not using the small
version logo.

5. Using the small version logo as
primary logo (notice the outlined
AS ROAMERS name).

6. Stretching or squashing the logo.
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AS ROAMERS logo and brand guidelines.
designed by: David Duque 2024 '
wwww.daviduqued.uk



